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New Normal
• Establish Trust… and then ask for Reviews
• Messaging must be useful for customer
• Simplicity and Automation will win

It’s a level playing field!

● Implement a reputation management 
program.

● Pay attention to negative experiences. 
● Automate. Use integration.
● Measure review velocity. Improve it till you 

become a market leader in your segment.

● You are a leader in your local market 
among businesses of comparable size.

● Review growth is driving revenue growth.
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Job Dispatched

Send Employee Bio’s on Job Dispatch

Delivered via both 
Email and SMS

FSMs

CRMs

APIs
Zapier



Job Completed

Send Review Request on Job Completion

Delivered via both 
Email and SMS

FSMs

CRMs

APIs

Zapier



Commercial and Residential Clients
SMS and Email combined gives you over 50% engagement rate

Sentiment 

Sentiment 

Net Promoter Score



Timing Matters

Homeowners are busy! For timely review requests, API integration produces the 
best results. Ensure your integration is real time and can be customized.



From 500 to 7K 
Reviews. October 
2018 to May 2020.

Case Study



Crushing Competition





Jobs: Number of annual jobs performed by the company.
Reviews: End of year Google review count. 6500 is extrapolated for Munn’s based on growth trend.
The central idea of this graph is to showcase the correlation between revenue and reviews.
Basically, Munn’s revenue would have increased 400% in 2 years while reviews increased by 500%.



Rewards



Rewards
Bruce
11 Google 
Reviews

$39

George
11 Google 
Reviews

$39

Robin
10 Google 
Reviews

$36

283
Google Reviews

Aug’2020

$1K
Budget

64
Techs Rewarded



Chat Widget: From Website to Text Messaging
Simple. Convenient. Works with Two Way Messaging. 

Enhance your brand experience. 



Chat Widget: Awesome Results!





Turn Neighbors into Customers Program
● Analysis of 400+ customer dimensions is combined to find the best 

possible prospects in your local services areas, based on happy 
customers you've served in the past.

● We send you a list and you market to them



sales@pulsem.me

Terri Faustina (Owner, Plumbing Source) :

“This technology isn't as intimidating as I thought. The nuts and bolts is primarily done between 
PulseM and Compusource. Creating the "Campaign on each technician" was fun. Getting updated 

pictures of technicians was necessary anyways. There was a slight hiccup initially on connecting "the 
page to the customer" and their response back to pulse. We recovered nicely and hiccups do 

occur. The best part was having our website connected to pulseM and once I approve the message, it 
goes on our website. Started late May and had zero reviews. Today 514 pulse reviews on our website 
that WE CONTROL WHAT Reviews GOES ON THERE. Our Google reviews improved 3- 5 reviews per 

week too.”

http://pulsem.me

